Annual Survey of Residents 2004
Selected Results

The Annual Survey of Residents this year was conducted in March and April 2004.

A total of 770 respondents were interviewed, giving a margin for error of +- 3% at the 90% confidence level
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Selected Highlights
Satisfaction with the way the City looks and feels (p11)

Satisfaction with the look and feel of the City has risen each year since 2002 from
77% to 85% in 2004.

Reasons for satisfaction (p12)

A multitude of reasons (over 50) are given for satisfaction. The most mentioned re-
mains the City’s parks and gardens at 11% of those satisfied with the look at feel of
the City (9% of all respondents), although the number of people citing this as a reason
has fallen from 13% of satisfied respondents in 2002.
Other reasons featured in the 10 most common reasons for satisfaction with the look
and feel of the City are:

Clean city/no litter /clean and tidy

Beautiful city/ attractive/pretty

Well laid out/ spacious

Not too much traffic /easy to get around

The Avon/the river flowing through City

Nice green city/ clean green looking

Many attractions/activities/ lots to see and do

Good facilities and services/ everything I need

Great place to live/ always lived here

Reasons for dissatisfaction (p13)

Only 7.5% of respondents expressed dissatisfaction with the way the City looks and
feels.

The Square was once given as the most common source of dissatisfaction. This has
now been replaced with concerns about safety, young people hanging about and
hoons. (13% of the 7.5% who were dissatisfied, or 1% of all respondents

Value for money for rates spent on services (p14)

In 2004, respondents rated the following as providing the best value for money:
water supply services,
parks and playing fields,
the library service,
putting on events and festivals, and
providing entertainment and convention facilities

They rated the following as providing the least value for money.
getting businesses to create new jobs in Christchurch,
regulating activities and investigating nuisances,
making sure traffic moves smoothly and safely,

promoting and developing the City Centre, and
overall City and environmental planning

In 1991, when the survey began, the top five services were
water supply services,
parks and playing fields,
putting on events and festivals,
swimming pools and stadia, and
public libraries.

The bottom five services were
getting businesses to create new jobs in Christchurch,
looking after roads and footpaths,
regulating activities and investigating nuisances,
getting tourists to come to Christchurch, and
entertainment and convention facilities.

Entertainment and convention facilities have moved from the bottom five to the top
five; making sure traffic moves smoothly and safely has dropped into the bottom five.

Spend more / spend less (p15)

The five activities on which most respondents want the Council to spend more money
are

making sure traffic moves smoothly and safely,

the recycling programme,

looking after roads and footpaths,

getting businesses to create new jobs in Christchurch, and

refuse collection and disposal.

The five activities on which most respondents want the Council to spend less money
are

The Art Gallery

Stadiums

Supporting the Canterbury Museum

Public libraries

Entertainment and Convention facilities

In 1991, the five activities on which most respondents wanted the Council to spend
more money were

Getting businesses to create new jobs in Christchurch

Getting tourists to come to Christchurch

Promoting and supporting sport and recreation
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Looking after roads and footpaths
Regulating activities and investigating nuisances

The five activities on which most respondents wanted the Council to spend less money
were

Entertainment and Convention facilities

Swimming pools & stadia

Overall City and environmental planning

Water supply services

Supporting voluntary groups and community organisations

Confidence in Council Decisions (p43)

The public’s confidence that the Council will make decisions in the best interests of the
City has been trending upwards slowly since the question was first asked in 2001. The
percentage of respondents who have confidence in the Council’s decisions has risen from
75% in 2001 to just over 78% in 2004.

Diverse Nature of Christchurch’s Population (p55)

Nearly 55% of respondents believe the increasingly diverse nature of Christchurch’s
population make the City a better place to live, compared with less than 14% who be-
lieve diversity makes the City a worse place to live. When the question was first asked
in 1999, the results were 46% and 14% respectively. There has been an overall upward
trend in the number of people who believe diversity makes Christchurch a better place.
Of the less than 14% who believe diversity makes Christchurch a worse place, 22% (that
is, 3% of the respondents over-all) believe there are too many different cultures coming
to Christchurch.

The City Centre (p57)

Visits to the City Centre

The total number of people visiting the City Centre has been relatively constant since
1998. Those who do visit the City Centre are visiting more often.

The number of people visiting the City Centre once a week or more often reached a peak
0f 57% in 1991, and declined to only 45% in 2001 and 2002. It has since recovered to
just over 50%.

The main reason given for visiting the City Centre is shopping — 24% of visitors in 2004,
followed by socialising with friends or family (21%) and seeing or hearing entertainment
(18%).

Over-all, there has been a trend for less shopping and business to more entertainment and
socialising.

Doing business in the City Centre has declined from a peak of 15% in 2000 to only 9%

in 2004.

89% of respondents believe the Central City is an important focal point for Christchurch.
However, only 45% believe there are more shopping opportunities in the Central City
than in the malls, and only 45% believe the Central City is a vibrant and exciting place to
be.

Safety in the City Centre

Fewer people say they feel unsafe in the Central City after dark — 44% in 2004 com-
pared with 69% in 2001.
The following suggestions were made for making the Central City a safer place —
Greater police presence (33%)
Better lighting (12%)
Getting rid of undesirables, glue sniffers etc (7%)
More security cameras (6%)

Libraries (p86)

Satisfaction with the location of libraries has been trending upwards since 1998—from
77% to 95% in 2004. Those who are very satisfied have trended from 32% to almost
48%.

Parks (p87)

82% of respondents are satisfied that parks are suitable for walking or jogging. However
only 29% are satisfied parks are suitable for exercising dogs.

The Art Gallery (p95)

The number of respondents visiting the new Art Gallery has shown a marked increase
over the number of visitors to the old gallery — 47% of respondents have visited the new
gallery, compared with only 31% for the last year the old gallery was in operation.
Satisfaction with the new gallery has also shown an increase. Visitor satisfaction was
declining steadily from 88% in 1996 to 79% in 2002. It returned to 89% in 2004.

The percentage of visitors who were very satisfied has shown a greater increase — from a
low of 25% in 2002 to 41% in 2004.

Green Crate Collection Service (p111)

Satisfaction with the green crate collection service has been steadily increasing — from
80% in 2000 to 88% in 2004. The largest single complaint is that the crates are too
small. This was expressed by 2% of respondents, up from only 1% in 2000.
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Public Transport (p113)

The over-all percentage of respondents who have used public transport has remained
steady - 57% in 2000 and 57% in 2004.

The reasons for not using public transport are changing. Preferring to use one’s own car
remains the most common reason; however percentage of those giving this reason has
increased from 16% of those not using public transport in 2002 to 23% in 2004. Those
who consider their private car to be more convenient than public transport have declined
from 12% of those not using public transport in 2002 to 7% in 2004. Those who believe
the private car is quicker than public transport have declined from 9% in 2002 to 7% in
2004. The number of people who prefer to walk or cycle has risen from 5% in 2002 to
9% in 2004.
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Percent of Respondents

Satisfied with Christchurch as a place to live, work, play...
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Satisfaction with access to leisure and recreation opportunities...
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Percent of Respodents

Satisfaction with the way the City looks and feels...
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Top 12 reasons for satisfaction with look and feel of the City

Clean city/no litter /clean and tidy

Beautiful city/ attractive/pretty

Beautiful parks/lots of parks

Attractive gardens/ lovely flowers

Well laid out/ spacious

Not too much traffic /easy to get around

The Avon/the river flowing thru City

Nice green city/ clean green looking

Many attractions/activities/ lots to see and do

Good facilities and services/ everything | need

Great place to live/ always lived here

Attractive buildings/ old buildings preserved

it

o

N
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Square redevelopment a
disaster/unattractive

Looks dirty/rubbish everywhere

Safety concerns/young people
hanging about/hoons

Roading issues/roadworks/ traffic
problems

Drab/dowdy looking/ rundown/needs
updating

Loss of trees/need more trees
planted

Level of attention/ standards vary

New buildings/big buildings/high
rises

Old buildings pulled down

Inadequate shopping in city centre

Smog/air pollution

Loss of green areas

Top 12 reasons for dissatisfaction with the look and feel of the City

il

=am
=
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10 12 14

Percent of Dissatisfied Respondents (2004 - 7.5%)
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Water supply services

Parks and playing fields

Public libraries

Putting on events and festivals

Entertainment and Convention facilities
Recycling programme

Swimming pools

Refuse collection and disposal

Stadiums

The Art Gallery

Promoting and supporting sport and recreation
Looking after waterways, wetlands and land drainage
Supporting the Canterbury Museum

Getting tourists to come to Christchurch
Sewage disposal

Looking after roads and footpaths

Landscaping the City's streets

Supporting voluntary groups and community organisations
Overall City and environmental planning
Promoting and developing the City Centre
Making sure traffic is smooth and safe
Regulating activities and investigating nuisances

Getting businesses to create new jobs in Christchurch

-40 -20 0 20

Value for money for rates spent on various services

@ Very good

O Good

ONo feeling

M Very bad

OBad

ODK

T

T T T

40 60 80 100

Percent of Respondents
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Whether Council should spend more / spend less on various services

Making sure traffic moves smoothly and safely
Recycling programme

Looking after roads and footpaths

Getting businesses to create new jobs in Christchurch
Refuse collection and disposal

Getting tourists to come to Christchurch

Sewage disposal

Promoting and developing the City Centre
Supporting voluntary groups and community organisations
Overall City and environmental planning
Landscaping the City's streets

Looking after waterways, wetlands and land drainage
Putting on events and festivals

Regulating activities and investigating nuisances
Swimming pools

Promoting and supporting sport and recreation

Parks and playing fields

Public libraries

The Art Gallery

Water supply services

Entertainment and Convention facilities

Stadiums

Supporting the Canterbury Museum
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20 40
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Looking After Roads and Footpaths
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Making Sure Traffic Moves Smoothly and Safely
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Overall City and Environmental Planning
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Regulating Activities and Investigating Nuisances
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Sewage Disposal
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Refuse Collection and Disposal
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Water Supply Services
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Entertainment and Convention Facilities
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The Art Gallery
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Public Libraries
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Putting On Events and Festivals

Percentage

Value for Money

100

80

60

1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004
Year

Percentage

100

Spend More / Spend Less

80

60

40

20

1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004
Year

Page 26




Parks and Playing Fields
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Swimming Pools
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Promoting Sport and Recreation
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Getting Tourists to Come to Christchurch
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Getting Businesses to Create New Jobs in Christchurch
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Supporting Voluntary Groups and Organisations
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The Recycling Programme
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Looking After Waterways, Wetlands and Land Drainage
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Stadiums
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Promoting and Developing the City Centre
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Landscaping the City’s Streets
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Supporting the Canterbury Museum
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Percent of Respondents

Satisfaction with the Way the Council Involves the Public in the Decisions It Makes
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Reason

Reasons Why Dissatisfied with Involving the Public in Decision Making

|
No consultation/ involvement i

Don't listen to public opinion

Do what they want/ have own agendas

Lack of publicity/ information =—H |
Not enough consultation/ people should have more say =
Don't involve public early enough =‘
Specific actions/ decisions by Council =
Waste money/spend money too freely E‘

Others

Lack of consultation with all parties affected ;_‘
Suggestions for improving communication —

—

Should be more open
Not given enough time for submissions
Submission process unclear

No particular reason/just dissatisfied

0 5 10 15 20
% of respondents who are dissatisfied (2004 - 25.5%)
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Percent of Respondents

Rating the public's ability to influence council decisions...
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Reason

Reasons why respondents feel public has little or no influence on council decisions

Do what they want/ mind is made up

Don't listen to/take notice of public opinion

No contact/consultation/ opportunity for input

Iﬂ

Others

Lack of communication/ publicity/information

Only find out after it has happened

Actions/decisions by Council cause problems

|——
|—cam

Not necessary to have influence
Have to battle/group together to influence
Don't know/just my impression
Particular individuals/ groups exert more influence
Only have influence at election time
Public should have more say/influence
Should be more open/things mot made public
Public apathy
No evidence of changes
Cost influences decisions more than public opinion

0 5 10 15 20 25 30
% of Subset of Respondents Who So Believe (2004 - 45%)

02004 @2003 02002 W2001 ‘
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Percent of Respondents
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Confidence that the Council will make decisions that are in the best interests of the City
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Reason

Don't listen to/take little /no notice of residents

Reasons why respondents lack confidence

The bad decisions/ mistakes have made

Wasting/spending too much money

Do what they want/ mind is made up

Don't consult/involve residents/the public

Incompetence of City Councillors

Others

Political or personal agendas

Not doing what they should/ going downhill

Arguing/infighting/ childish behaviour

Outside influences on the Council

Sneaky decisions/not open enough

Too much vested interest

Don't knowl/just a feeling

all

o

5

% of Subset of Respondents Who So Believe (2204 - 6%)
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Respondents's views on various statements about the Council

Like to have more of a say in what
Council does

| like to know what Council is doing

Not very interested in what Council
does

| understand how the Council
makes decisions

Voting gives me chance to influence

Issues that Council deals with don't
really affect me

20 40 60 80 100

Percent of Respondents
E Strongly agree O Agree ONeither agree/ disagree B Strongly disagree O Disagree O DK/no opinion

Page 45



Percent of Respondents

| would like to have more of a say in what the Council does...

100

80

60 — — —

40 H N N N

O DK/no opinion
ODisagree

W Strongly disagree

O Neither agree/ disagree
OAgree

@ Strongly agree

2001 2002 2003 2004

Year
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Percent of Respondents

| like to know what the Council is doing but I'm happy to let them get on with it...

100
80 — — — B
60 — — — B
O DK/no opinion
40 H — — — - |0 Disagree
W Strongly disagree
O Neither agree/ disagree
OAgree
20 — | [ | |@Strongly agree
0 i
-20
-40
2001 2002 2003 2004
Year
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Percent of Respondents

I'm not very interested in what the Council does, as long as they do their job

100

80

60

40 + — —
O Disagree

20 H m m m — | W Strongly disagree
O Neither agree/ disagree
OAgree

Il Strongly agree

-80

2001 2002 2003 2004
Year
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Percent of Respondents

| understand how the council makes decisions

100

80

60

40 1

20 A

O DK/no opinion
ODisagree

W Strongly disagree

O Neither agree/ disagree
OAgree

@ Strongly agree

2001

2002

2003 2004

Year
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Percent of Respondents

Voting gives me a chance to influence decisions about my community...

100

80 — — — -

60 — — — -
O DK/no opinion
ODisagree
W Strongly disagree

40 - [ | [ | [ | | | |ONeither agree/ disagree
OAgree
@ Strongly agree

20 + — — — -

2001 2002 2003 2004

Year
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Percent of Respondents

100

Issues that the Council deals with don't really affect me...

80

60

40

20 1

O DK/no opinion
ODisagree

B Strongly disagree

O Neither agree/ disagree
OAgree

M Strongly agree

2001

2002

Year
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Have Participated in a Council-led Consultation

1%

OYes
O No
ODon't know
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Consulted on these topics...

Health issues
1%
Library issues
1%
Dog control issues
2%
Rubbish dump/Kate Valley landfill
issues
2%
Rubbish/rubbish bag issues
2%
New Brighton foreshore/ sand dunes
issues
3%
Cycleways/biking campaign issues
3%

Others Roading/traffic issues
13% 14%

Street upgrading/enhancement/
landscaping issues
1%

Inner city revitalisation issues
4% Town planning/zoning/subdivision/new
development issues

_— 1%
Prostitution/brothel/ massage parlour

issues
5%

Sports and recreational facilities

development issues

5% Parks and reserves
development/improvement issues
Sewage/wastewater issues 10%
8%

Bus transport issues
5%

Page 53



Community Board

Respondents who can correctly name their community board...

Spreydon-Heathcote

Shirley-Papanui

Riccarton-Wigram

@ Correct
O Partially Correct

Hagley-Ferrymead

Fendalton-Waimairi

Burwood-Pegasus

0 20 40 60 80 100
Percent of Respondents
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Percent of Respondents

The diverse nature of Christchurch's population makes Christchurch ....

100

80 | — s — !

O DK/no opinion

O A worse place to live

B A much worse place to live
OMakes no difference

OA better place to live

E A much better place to live

1999 2000 2001 2002 2003 2004

Year
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Top 12 reasons why diversity makes Christchurch a worse place to live

Lack of integration into NZ
society/don't mix

Too many Asian immigrants

Too many foreigners/too many
different cultures

Poor driving skills

Causes racial disharmony/ racial

tension
Arrogant/disrespectful/ ill mannered
e
Taking us over/taking over our 002004

shops, etc.

Use our welfare/education systems,
etc.

Inability to communicate/ speak
English

Increase in crime/gangs
Immigrants not helped enough/ no
follow-up/intolerance

Christchurch is becoming
overcrowded/overpopulated

i

o
a

10 15 20 25

Perecent of respondents who so feel
(2004- 13.8%)
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Percent of Respondents

100

90

80

70

60

50

40

Non-work visits to the city Centre

B Once a week or more often

B Once a month or more often

E Once every 3 months or more often
OLess often than that

B Don't know

1998 1999 2000 2001

Year

2002 2003 2004
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Main reason for visiting the City Centre (other than work)

Shopping

To socialise with or meet friends
Business

To see or hear entertainment

To attend a meeting or class

To visit the Central Library

Others

To visit hospital/see health specialist/dentist etc.
Collecting/dropping off family/friends
To go to the gym/ other sports reasons
Don't know

Look around/see the changes/an outing
To visit specified places

To go to church/ cathedral

Dining out/visiting restaurants/cafes

To use the buses/trams/ public transport

.

-
EEEEee— |

0

10

Percent of respondents who visited the City Centre (2004 - 95%)
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Respondents’ views about the City Centre

Central City is important focal point for
ChCh

Feel good about ChCh when come
into the central City

Shopping opportunities not found in
suburban malls

| like to shop in the central City

Central City is a vibrant and exciting
place to be

T T T

T T T T

-20 0 20 40 60

80

B Strongly agree  OAgree  ONeither agree nor disagree B Strongly disagree

O Disagree

ODK
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Respondents’ feelings of safety (2004)

a.ln your home during the
daytime

c.In your local neighbourhood
during the daytime

a.In the City Centre during the @ Very safe
daytime O Safe
O Neither safe nor unsafe
ODK
B Very unsafe
b.in your home after dark O Unsafe

d.In your local neighbourhood
after dark

b.In the City Centre after dark

-60 -40 -20 0 20 40 60 80 100
Percent of Respondents
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Precent of Respondents

How safe respondents feel in their homes in the daytime

100
80 H — — — — B
60 H — — — — -
ODK
O Unsafe
B Very unsafe
O Neither safe nor unsafe
O Safe
@ Very safe
-20
2000 2001 2002 2003 2004
Year
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Percent of Respondents

How safe respondents feel in their local neighbourhoods in the daytime

100
80 H — — — — —
60 — — — — -
ODK
O Unsafe
B Very unsafe
O Neither safe nor unsafe
OSafe
EVery safe
-20
2000 2001 2002 2003 2004
Year
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Percent of Respondents

100

How safe respondents feel in the City Centre in the daytime

80 -

60 -

40 -

ODK

OUnsafe

B Very unsafe

O Neither safe nor unsafe
OSafe

EVery safe

2000

2001

2002 2003 2004

Year
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Percent of Respondents

100

How safe respondents feel in their homes after dark

80 A

60 -

40 1

ODK

O Unsafe

B Very unsafe

O Neither safe nor unsafe
O Safe

@ Very safe

2000

2001

2002 2003 2004

Year
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Percent of Respondents

100

How safe respondents feel in their local neighbourhoods after dark

80

60 -

40 1

ODK

OUnsafe

B Very unsafe

O Neither safe nor unsafe
OSafe

EVery safe

2000

2001

2002 2003 2004

Year
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Percent of Respondents

How safe respondents feel in the City Centre after dark

100

80

60

40 - =
ODK

20 - - - - - - |BUnsafe
B Very unsafe
O Neither safe nor unsafe
OSafe
EVery safe

2000 2001 2002 2003 2004

Year
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Respondents’ suggestions for improving safety in the City Centre

Restricted licensing hours/ bars could
close earlier
1% Get prostitutes off street Others Nothing/can't do anything/ don't think

1% 4% can do much
Reduce crime/unruly behaviour/ 2%
violence/robberies
1%
Increase drinking age/crack down on
under-age drinking
1%

Don't know
1%

More security required/esp. in known
problem areas
2%

Tougher penalties/stricter laws
2%
ecurity guards/wardens/ volunteers,
etc. walking about
2%
Disperse large groups/don't let people

congregate
3%

Get rid of the drunks/ drunken young

people

4%
Get rid of boy racers/young drivers
cruising aimlessly

4%

Alcohol ban/no alcohol zone
4%

Higher Police presence/more foot
patrol police
33%

Better lighting
Better control of young people 12%

4%

Avoid being alone/not to be there alone

6% Cameras/security cameras Get rid of undesirables/riff raff/glue
6% sniffers, etc.
7%
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Percent of Respondents

Whether respondents have visited a library in the last 12 months

100

80

20 | s s s s s s -

ONo
OYes

1998 1999 2000 2001 2002 2003 2004
Year
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To borrow or return books

To get information

To bring the children

To study

To browse and read

To borrow or return
records,cassettes,CDs,videos

Used the Internet terminals

Other reasons

To do photocopying

Just to have a look

Because | enjoy the quiet and the atmosphere

Attended a library programme or event

Main reasons for visiting a libriary

O‘Tm‘um U[Iq[ruﬂ"“ﬂ ‘

10

20 30 40 50

Percent of respondents who have visited a library

Page 69

60

70

W 1998
W 2000
[d2002
02003
02004




Satisfaction with borrowing experience... (2004)

How polite and courteous the
staff were

How helpful the staff were

How long you had to wait to get E Very satisfied
your books issued O Satisfied
ONo feeling either way
B Very dissatisfied
O Dissatisfied
The range of books at that library ODK/N.A.

How easy it is was to find your
way around

How long you have to wait if you
reserved a book

80 100
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Percent of Respondents

Satisfied with Range of Books

100
80 — ] - - 3
60 1 — — — — — 2
ODK/N.A.
O Dissatisfied
W Very dissatisfied
ONo feeling either way
O Satisfied
@ Very satisfied
-20
1999 2000 2001 2002 2003 2004
Year
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Percent of Respondents

100

How easy it was to find your way around

80 -

60 -

40 -

ODK/N.A.

O Dissatisfied

W Very dissatisfied
ONo feeling either way
O Satisfied

@ Very satisfied

1999

2000

2001

Year

2002
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Percent of Respondents

Waiting time for issue of books...

100

80 - - - - - -

ODK/N.A.

O Dissatisfied

B Very dissatisfied

O No feeling either way
O Satisfied

E Very satisfied

1999 2000 2001 2002 2003 2004
Year
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Percent of Respondents

Waiting time for reserved books...

100

80 1 — — — - - -

40 H - - - s s -

20 -

1999 2000 2001 2002 2003 2004
Year
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Percent of Respondents

Helpfulness of staff...

100

80 11 — — — — — !

ODK/N.A.

O Dissatisfied

W Very dissatisfied
ONo feeling either way
O Satisfied

@ Very satisfied

1999 2000 2001 2002 2003 2004
Year
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Percent of Respondents

100

Politeness and courteousness of staff...

80 -

ODK/N.A.

O Dissatisfied

W Very dissatisfied
ONo feeling either way
O Satisfied

@ Very satisfied

1999

2000

2001

Year

2002
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Satisfaction with the information seeking experience (2004)...

how polite and courteous they
were

how helpful the staff were

how quickly could get help if
wanted it

how easy it was to find
information wanted

quality of the information got

80

Percent of respondents

Page 77
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ONo feeling either way
W Very dissatisfied
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Percent of Respondents

How easy it was to find information

100
80 — — — — -
60 — B — — — — -
ODK/N.A.
O Dissatisfied
W Very dissatisfied
ONo feeling either way
O Satisfied
@ Very satisfied
-20
1998 1999 2000 2001 2002 2003 2004
Year
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Percent of Respondents

100

The quality of the information obtained...

80

ODK/N.A.

O Dissatisfied

W Very dissatisfied
ONo feeling either way
O Satisfied

@ Very satisfied

1998

1999

2000

2001

Year
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Percent of Respondents

How quickly they could get help...

100
80 — — = = = - 1
60 — B — — — — -
ODK/N.A.
O Dissatisfied
W Very dissatisfied
ONo feeling either way
O Satisfied
@ Very satisfied
-20
1998 1999 2000 2001 2002 2003 2004
Year
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Percent of Respondents

Helpfulness of staff

100

ODK/N.A.

O Dissatisfied

B Very dissatisfied
ONo feeling either way
O Satisfied

@ Very satisfied

1998 1999 2000 2001 2002 2003 2004

Year
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Percent of Respondents

Politeness and courteousness of staff

100

80 1 - - - - - - '

ODK/N.A.

O Dissatisfied

W Very dissatisfied
ONo feeling either way
O Satisfied

@ Very satisfied

1998 1999 2000 2001 2002 2003 2004
Year
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Overall satisfaction with libraries (2004)...

the location of City Council
libraries

[l Very satisfied

O Satisfied

ONo feeling either way
W Very dissatisfied

O Dissatisfied
ODK/N.A.

the days that Council libraries
are open

the hours that Council libraries
are open

| | |
T T T

-20 0 20 40 60 80 100

Percent of respondents
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Percent of Respondents

Satisfied with library opening hours

100
80 — — - =
60 — = - =
ODK/N.A.
O Dissatisfied
40 1 H ] | | | @ Very dissatisfied
ONo feeling either way
O Satisfied
@ Very satisfied
-20
1998 2000 2002 2004
Year
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Percent of Respondents

Satisfied with library opening days

100
80 — - =
60 — = - =
ODK/N.A.
O Dissatisfied
40 1 H ] | | | @ Very dissatisfied
ONo feeling either way
O Satisfied
@ Very satisfied
-20
1998 2000 2002 2004
Year
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Percent of Respondents

Satisfied with library locations...

100
80 — — - =
60 — = - =
ODK/N.A.
O Dissatisfied
W Very dissatisfied
ONo feeling either way
O Satisfied
@ Very satisfied
-20
1998 2000 2002 2004
Year
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Respondents are satisified parks are suitable for... (2004)

For walking or jogging

For quiet enjoyment

For families wanting to enjoy themselves together
For picnics

For casual games among friends

For enjoying natural areas/native plants/wildlife
For enjoying flowers

For children's play

Sport run by a club or organisation

For enjoying parks without dogs

For cycling

For exercising dogs

T

0 20

Percent of respondents

T T

60 80

@ Very satisfied O Satisfied ONo feeling either way B Very dissatisfied O Dissatisfied O DK ODon't use for this
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Percent of Respondents

Suitable for Walking or Jogging

100

80 1+ = =

60 1 = =

40 H == =

20

-20

2003 2004
Year

Page 88
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100

Suitable for Quiet Enjoyment

80
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Percent of Respondents

Suitable for Families Wanting to Enjoy Themselves
Together

100

80 - [ | 1

2003 2004
Year
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Suitable for Picnics
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Percent of Respondents

100

Suitable for Casual Games Among Friends

80 -

60

40 -

2003 2004
Year
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Suitable for Enjoying Natural Areas / Native Plants / Wildlife
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Percent of Respondents

Suitable for Enjoying Flowers

100

80

60 -

40

2003 2004
Year
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100

Suitable for Children's Play
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Percent of Respondents

100

Suitable for Sports Run by a Club or Organisation

80

60

40 -

2003 2004

Year
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Suitable for Enjoying Parks without Dogs
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Percent of Respondents

100

Suitable for Cycling

80

60

2003

Year

2004
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100

Suitable for Exercising Dogs
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Percent of Respondents

Overall, How Well Are Parks Looked After?

100
80 — — — — — — i
60 — — — — — — i
ODon't know
OBadly
B Very badly
O Neither well nor badly
OWell
B Very well
-20
1997 1998 1999 2000 2001 2003 2004
Year
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Percent of Respondents

Visitors to the Art Gallery

100
80
60
40 -
Ll |ODon't know
@ Did not visit
1 to 2 times
T T E Three times or more
-80
1998 1999 2000 2002 2004
Year
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Percent of Respondents who visited (2004 - 47%)

Satisfaction with visits to the Art Gallery

100

80 - - - - .

60 - - - - .

ODon't know

O Dissatisfied

B Very dissatisfied
ONo feeling either way
O Satisfied

@ Very satisfied

1996 1997 1998 1999 2000 2002 2003 2004

Year
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Whether respondants visited...

Town Hall

Canterbury Museum

Westpac Trust Stadium

Convention Centre

O Did not visit

B More than 4 times
[l 3-4 times

01-2 times

HEDK

-80 -60 -40 -20 0 20 40

Percent of respondents
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Percent of Respondents

100

Visits to the Town Hall

80

60

40 H

2002 2003 2004
Year

H 3 Times or More 01 to 2 times M Did not visit O Don't know
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100

Visits to the Canterbury Museum

80
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Year
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Percent of Respondents

100

Visits to the Convention Centre

80

60

40

20 A

-20

-40

-60 A

2002 2003 2004
Year

H 3 Times or More 01 to 2 times M Did not visit O Don't know
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Orana Park

Ferrymead Park

Science Alive

Christchurch Symphony
Orchestra

-100

Attendance at selected attractions

B More than 4 times
E 3-4 times

[01-2 times

O Never

ODK

-40 -20 0 20 40




Event

Attended Various Festivals and Events...

World Buskers Festival

Showtime Canterbury (Show Week)

Coca Cola Christmas in the Park

OYes
O No
ODK

Festival of Flowers and Romance

The Summer-Times Classical
Sparks Concert

-100 -80 -60 -40 -20 0 20 40 60

80 100
Percent of Respondents
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Attended the World Buskers Festival

ODK
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ONo
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Attended Showtime Canterbury (Show Week)
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20 -
ODK
T T OYes
ONo

-100
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Attended Coca Cola Christmas in the Park
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Attended the Festival of Flowers and Romance
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ODK
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ONo

-100
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Attended the Classical Sparks Concert

100
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40

20 -
ODK
OYes
ONo

-100
1998 1999 2000 2001 2002 2003 2004
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Not been in last 12 months/DK
QEIll Pools

Pioneer Leisure Centre
Centennial Pools

Jellie Park Aqualand
Wharenui Pool

Halswell Aquatic Centre
Waltham Lido Pools

Sockburn Pool

Edgeware Pool

Woolston Pool

Belfast Pool

Papanui Pool

Been to one or more but can't remember which
Templeton Pool

Don't know

Respondents visits to swimming pools

S|

20 40

Percent of respondents who have visited
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Not been in last 12 months

Jade Stadium

Westpac Trust Sport & Entertainment Centre

QE Il Stadium

Pioneer Leisure Centre

Cowles Stadium

Porritt Park

English Park

Cuthberts Green Softball Complex

Denton Oval

Another stadium

Been to one or more but can't remember which

Don't know

Respondents who have visited stadia

o

20

Percent of respondents who have visited
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Percent of Respondents

100

Quality of the Black Bag Collection Service

80

60 +

ODon't know

OBad

B Very bad

ONo feeling either way
OGood

@ Very good

2000 2001 2002 2003 2004

Year

Page 109



Reason

Reason for Rating the Service as Bad or Very Bad

Not enough bags issued/need more bags _—‘

Bags are too small/smaller than before/not big enough _
Bags are not strong enough/too flimsy _ﬁ
Animals get into bags/bags are not animal proof #

Would prefer wheelie bins/ wheelie bins are much better |

Cost of extra bags is too high /not prepared to pay for extra #

Others
Streets untidy with rejected bags/spillages

Didn't receive any bags/no bags at rented flat

Private wheelie bin service used

Inconsistent/late to collect bags

Bags not biodegradeable/ add to the rubbish

Bags not so hygienic
Limited to Council bags only

Early collection time difficult

Weight of bags a problem/bags rejected for being too heavy

Dislike handles on bags
Missed collection bags/ sometimes not picked up

Service not available/have to take to collection point

—
|

=

=

0

Percent of Subset of Respondents Rating the Service as Bad or Very Bad

5
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Percent of Respondents

100

Quality of the Green Crate Collection Service

80

60 +

ODon't know

OBad

B Very bad

ONo feeling either way
OGood

@ Very good

2000 2001 2002 2003 2004

Year
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Reason

Reason for Rating the Service as Bad or Very Bad

Green crates too small/more/ larger crates needed

Items left behind/ not taken

Fussy about what they take/ limited range of items

Streets untidy/stuff dropped/ recyclables blowing in wind ]

Others
More work needed by Council on recycling service
1
Did not get a green crate 2000
i E2002
Green crates thrown everywhere /lost after being emptied - 12004

Crates divided/or separate crates better E

No service here/have to take crates to collection point ]

Not consistent/delayed collection times :’:I

A bother to wash bottles/remove lids

Don't use the recycling service [

Trucks get in the way/dangerous [

0 5 10 15 20 25 30 35

Percent of Subset of Respondents Rating the Service as Bad or Very Bad
(2004 - 6%)

Page 112



Percent of Respondents

Use of Public Transport

100
80
60
40 H — — — — -
O Did not use public transport
ODon't know
OLess than once a month
O Once a month or more often
[l Once a week or more often
B Every day or almost every day
-60
2000 2001 2002 2003 2004
Year
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Reason

Top 10 Reasons for Not Using Public Transport

Have own car/prefer to use own car

transport

Quicker by car/public transport time
consuming

More flexibility by car

Routes not convenient

Car more convenient than public #
|
|
|

Have a work vehicle provided

Prefer to walk

Inconvenient timetables

Prefer to cycle

Don't need to use public transport |
|
0

5 10 15 20
Percent of Subset of Respondents Not Using Public Transport (2004 - 43%)
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Problems experienced by respondents...

Dangerous driving,drink driving,speeding,hoons

Risk from traffic for pedestrians or cyclists

Graffiti on walls,schools, shops, bus shelters, etc.

Rubbish or litter lying about in streets

House burglaries, breakins or prowlers

Car theft, damage to cars or theft from cars

Broken windows in shops, public bldgs./oth. vandalism

Pollution, grime or other environmental problems

People you feel unsafe around

Footpaths in bad condition

Wandering or uncontrolled dogs

Noise from traffic

Smoke from indoor fires in your neighbourhood

Not enough street lighting

Increase in number of new houses/t'houses/apartments...

Noisy neighbours or loud parties

Noise from industry or commerce

-

T T T T

Lack of public open spaces or parks

-100 -80 -60 -40 -20 0 20 40 60 80 100

Percent of Respondents

M Very big problem B Fairly big problem O Not a big problem O Not a problem at all ODK
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Percent of Respondents Identifying This Problem

Dangerous driving, drink driving, speeding, hoons

100

80 1 - - - -

ONA

ODK

O Not a problem at all
ONot a big problem
O Fairly big problem
W Very big problem

2001 2002 2003 2004

Year
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Percent of Respondents Identifying This Problem

100

Risk from traffic for pedestrians or cyclists

80

-20

ONA

ODK

O Not a problem at all
O Not a big problem
O Fairly big problem
B Very big problem

2001 2002 2003 2004

Year
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Percent of Respondents Identifying This Problem

Graffiti on walls, schools, shops, bus shelters, etc.

100

80

ONA

ODK

O Not a problem at all
ONot a big problem
O Fairly big problem
W Very big problem

20 H

2001 2002 2003 2004

Year
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Percent of Respondents Identifying This Problem

Rubbish or litter lying about in streets

100
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ONA

ODK

O Not a problem at all
ONot a big problem
O Fairly big problem
W Very big problem

-20

2001 2002 2003 2004

Year
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Percent of Respondents Identifying This Problem

House burglaries, breakins or prowlers

100
80
60 — — — -
ONA
40 H - — ] | |ODK
O Not a problem at all

ONot a big problem
O Fairly big problem
W Very big problem

-20 H |
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Percent of Respondents Identifying This Problem

Car theft, damage to cars or theft from cars
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60 - - i
40 H - . . |
ONA
O DK

O Not a problem at all
ONot a big problem
O Fairly big problem
W Very big problem
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Percent of Respondents Identifying This Problem

Broken windows in shops, public bldgs./oth. vandalism

100

80

60 u
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ONA

ODK
20 [ | [ | [ | | |ENot a problem at all

ONot a big problem
O Fairly big problem

0 —_—_ B Very big problem
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Year
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Percent of Respondents Identifying This Problem

Pollution, grime or other environmental problems
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Percent of Respondents Identifying This Problem

People you feel unsafe around
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Percent of Respondents Identifying This Problem

Footpaths in bad condition
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Percent of Respondents Identifying This Problem

Wandering or uncontrolled dogs
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Percent of Respondents Identifying This Problem

Smoke from indoor fires in your neighbourhood

100

80

60 —

40 1 - - - =

ONA

ODK

O Not a problem at all
O Not a big problem
O Fairly big problem
B Very big problem

2001 2002 2003 2004

Year

Page 127




Percent of Respondents Identifying This Problem

Not enough street lighting
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Percent of Respondents Identifying This Problem
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Increase in number of new houses/t'houses/apartments...
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Percent of Respondents Identifying This Problem
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Noisy neighbours or loud parties
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Percent of Respondents Identifying This Problem

100

Lack of public open spaces or parks
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Roading/traffic problems/ proposed roading changes
Behaviour of kids, teenagers, students, youth
Overgrown trees

Flooding/drainage problems/ blocked gutters
Cats are a problem

Problems with parking/ parked vehicles
Barking dogs

Other kinds of problems

Dogs fouling/other dog nuisances

Poor standard of work/ maintenance/upkeep
Problems with neighbours

Violent crime incidents/ arson, etc.

Other smells

Noise/disturbances from surf clubs/sporting facilities

Other kinds of problems identified...

|

=
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Negatives against reporting to

c ) Who would respondents report nuisances to... Neighbourhood Watch
ouncil 19
0, 0
1% Fire Department
The landlord 0%
0,
1% No-one/wouldn't report them
DK/depends on situation 0%
2%
Friends/family
2% Dog Control
2%
Others
5%

The Police
44%

Noise Control
9%

The Council
33%
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Percent of respondents holding view

New developments make respondents' areas ...
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